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ANZ New Zealand delivers strong performance
Single brand, stronger economy drives lending, credit quality, reduced costs
Australia and New Zealand Banking Group Limited (ANZ) 2014 half year results were
released today, showing a strong performance for ANZ New Zealand1 with cash profit2 of
NZ$887 million, up 27% from $697 million in the corresponding half in FY13 (PCP).
Statutory profit was NZ$853 million, up 31% PCP. The result reflected significant
reductions in costs due to the company’s simplification programme, above-market growth
in home loans, strong lending to the commercial and export sectors, rapid growth in
KiwiSaver and major reductions in credit provisions arising from management actions and
an improving economy.
ANZ New Zealand Chief Executive Officer David Hisco said: “We have continued to execute
our strategy to build a simpler, more productive business following our successful brand
integration and move to a single core banking system.
“By leveraging our strong financial position and scale, this work is moving us towards our
ultimate goal of creating New Zealand’s best bank. In doing so, we will continue to invest
in New Zealand, support our customers and the communities they live in, and contribute
to the country’s economic growth.
“Streamlining of products, continued focus on simplifying customer processes and
productivity gains have pushed ANZ’s brand consideration to number one for the major
banks which is an all-time high for us,” Mr Hisco said.
Key points – all financial comparisons are PCP unless noted2
Cash profit of $887 million, up 27%
Statutory profit of $853 million, up 31%
Completion of brand and systems integrations in 2013 has achieved significant cost
reductions and productivity gains
Good lending growth driven by above market increase in home lending
Strong deposit growth over the half
Improved credit impairment result and further decrease in impaired assets
Mr Hisco said the bank achieved good lending growth while maintaining net interest
margin in a competitive credit environment. “At the same time we have improved the
quality of our portfolio and created a platform for consistent, sustainable earnings
growth.”
ANZ reinforced its position as leader in the home lending market by increasing its share of
the market by 44 basis points3 compared to a year ago while implementing the Reserve
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ANZ New Zealand represents all of ANZ’s operations in New Zealand, including ANZ Bank New Zealand Limited, its parent
company ANZ Holdings (New Zealand) Limited and the New Zealand branch of ANZ.
2
Statutory profit has been adjusted to exclude non-core items to arrive at cash profit, the result for the ongoing business activities
of ANZ New Zealand. All comparisons in Key Points are on a cash profit basis unless otherwise stated. Refer to Summary of Key
Financial Information for details of reconciling items between cash profit and statutory profit.
3
Source: RBNZ February 2014.

Bank’s restrictions on high-LVR lending. “We were in a position to honour all of our
customer pre-approval commitments and continued to approve high-LVR loans, while
remaining within the Reserve Bank’s limits,” Mr Hisco said.
ANZ Wealth has continued to perform strongly with 25.8% of New Zealand KiwiSavers
choosing ANZ Wealth as their provider of choice.
Looking ahead, Mr Hisco said: “With staff engagement at an all-time high and the business
continuing to focus on improving the customer experience, we’re expecting even better
results in the future.”
ANZ’s New Zealand shareholders will obtain the benefit of New Zealand imputation credits
of NZ10 cents for ANZ's 2014 interim dividend.
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